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Baby Boomers or Silver
Consumers is the demographic
cohort preceding Generation X.

People born between 1946 and
1964. They are 59 to 77 today.

Most members of Generation Z
are grandchildren of Silver
consumers.



This report highlights the
differences of Baby Boomers
across various areas, as explored in
10 Original Wisdrop studies during
2022.

Wisdrop is Braincandy’s
subscription service that offers
access to hundreds of consumer
Insights every week.






The biggest generation In size
and keeps growing.

Age groups as percentages of total population.
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Their monthly income is +19% more than average
and increased even more vs YA.

What is your monthly income?

Average Monthly
income of HHL

Boomers

Base: Nat. rep sample of 800 people

ﬂ Data from: Hearts, Minds & Wallets - July 2022



They spent on Super Market,
more than anywhere else.

Baby Boomers monthly income and where it was spent.
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Majority follows a healthy diet.

% who claim to have followed a healthy diet during the last 12 months.

Boomers

43 34 43 54

Change in % 6.7 -
points vs 2021

Base: Nat. rep sample of 800 people

Data from: All about Health - Jun 2022




They try to consume less sweets

“Have you consciously tried to consume less sweets in the last 6 months?”

B VYes B No

1

Base: Nat. rep sample of 800 people

m Data from: Next Big Thing - Apr 2022



and drink less alcohol.

“Have you consciously tried to consume less alcohol in the last 6 months?”

B VYes B No

35,1% 64,9%
43,9% 56,1% 1

52,4% 47,6%

Boomers

Base: Nat. rep sample of 800 people

M Data from: Next Big Thing - Apr 2022



They don’t really pay attention to product signage.

NUTRI-SCORE NUTRI-SCORE

% of people who have seen you seen the following signs on products? a ——B u | B

Boomers

39 31 19 23

Base: Nat. rep sample of 800 people

“=== @* Datafrom: Food Habits - Oct 2022
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They are the last to embrace new trends.

What applies to your consumption habits regarding these products, during the last 12 months?

86 77 74 75
74 68 64 55
70 64 50 47
43 35 35 30

Base: Nat. rep sample of 800 people

Data from: Food Habits - Oct 2022 & Next Big Thing - Apr 2022



They prefer greek products.

To what extent do you ‘always buy food of Greek origin’?

Boomers

4

36 37 49 93

Base: Nat. rep sample of 800 people

Data from: Food Habits - Oct 2022
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Most of them have a Facebook account
and watch YouTube.

Which of the following social media have you used during the last year?
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TV and Radio is where you can reach them.

Which of the following media have you used during the last year?
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Data from: Receptivity - Jan 2022




They spend many hours/day on TV and especially Radio.

How much time do you spend on each media?
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They search for prices, more than anyone else,
and they are straightforward.

Main drivers (derived importance) for selecting a Super Market.

M Prices Quiality of products B Environment B Variety Distinctiveness Customer service Easy navigation

Base: Nat. rep sample of 800 people

Data from: Super Markets Equity Tracking S9 - Dec 2022




Almost 1 out of 3 has purchased groceries online.

“Have you purchased your groceries online during the last 6 months?”

Boomers

4

39 46 36 29

Change in % points vs
2021

Base: Nat. rep sample of 500 people

Data from: e-Grocery Equity Tracking - Jul 2022




They are not really influenced by “Influencers”.

”Have you bought a product that you heard from a celebrity in social media, during the last year?”

B Influenced by a celebrity B No

47% 53%

30% 70%

4

Base: Nat. rep sample of 800 people

Data from: Next Big Thing - Apr 2022




They need more attention regarding CX.

Derived CX scores across Generations

Boomers
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Base: Nat. rep sample of 800 people

= Data from: Customer Experience S5 - Sep 2022




They are more willing to promote a good experience.

Impact of CX on % of Tolerants, Promoters & Engaged across Generations.

Boomers

% TOLERANTS

Customer’s willingness to
forgive a bad experience.

High

% PROMOTERS

Customer’s willingness to
recommend the company to
friends and relatives.

% ENGAGED

Customer’s willingness to
buy more products/services
from a company.

Base: Nat. rep sample of 800 people

ApsEtS Data from: Customer Experience S5 - Sep 2022







Thelr main concerns are behind economy and health.

What things do you discuss about with your friends?
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Base: Nat. rep sarﬁple of 800 people

ﬂ Data from: Hearts, Minds & Wallets - July 2022



They don’t feel happy. They are scared.

How do you think people around you feel?
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They need to feel Empowered and Autonomous.

5-Star campaigns for people 55+ during 2022

RANK CAMPAIGN VIDEO LENGTH ON TEST SCORE BRAND SYNC ACTIVATION POSITIONING ~
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Base: 47 Campaigns tested during 2022 by a nat. rep. sample of 200 people

Data from: Ad Scores - 2022




They are more sensitive about others.

“Have you been involved in any kind of charity for the last 6 months?”

B Very much So & so B Not at all

4

Base: Nat. rep sample of 800 people

Data from: Trends Beyond Commerce - May 2022



5 things to take away

1. They are too many and spend too much to ignore.

2. They have different needs and are willing to support and promote those who will take care of them.
3. They are online, but traditional media are still more relevant for them.

4. They are more sensitive and willing to help others.

5. They don’t want to feel “left behind”. They seek autonomy and empowerment.
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New consumer insights,
new actions, every week.

Currently available for Greece, Poland and Romania.

Try it free

www.wisdrop.com

S



