






















































































A digital playground for testing merchandising tactics and 
predicting product performance using VR & AI



Is it possible to gain
accurate insights,
exactly when you need them,
and at the right cost?



A sophisticated Virtual Reality approach

Benchmarking shopper behaviour accurately, 
without all the unnecessary hassle

What people do >> what people say

No in-store shelf rearrangements

No physical mockups required



Pilot 1: ASSORTMENT ARCHITECTURE

Measuring the impact of 3 
assortment architecture

versions on tuna consumers



Pilot 2: BRAND PREMIUM & PACKAGING

Assessing the correlation between 
brand premiumness and shower gel 

packaging features



Pilot 3: KIT KAT & CATEGORY ASSESSMENT

Overall assessment of the 
chocolate segment

Unraveling the consumer 
perceptions about Kit Kat



RESULTS

Εκδοχή A

Εκδοχή B

Δίπλα σε ποια 
προϊόντα

θα βρίσκαμε 
την Kit Kat;

Η ποικιλία των προϊόντων 
στο ράφι ήταν:

Κριτήρια απόφασης



TEAM & NEXT STEPS

Reporting
of insights

Apply
&

Measure

Re-use
experiments
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THANK YOU
THEODOROS SOFIANOS 

sofianostheodoros@gmail.com
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